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IMPORTANT: THIS GUIDE IS FOR YOUR PERSONAL USE 
ONLY 
 
This product is for your own Personal Use Only. You do not have 
any rights to share this report with anyone, give it away, or 
include it as a bonus anywhere. You are also not allowed to 
reveal any information in this report. Thank you for your 
cooperation.  

 

 
 
ALL RIGHTS RESERVED 
 
No part of this guide may be reproduced or transmitted in any form 
whatsoever, electronic, or mechanical, including photocopying, recording, or 
by any informational storage or retrieval system without expressed written, 
dated and signed permission from the author. 
 
 
 
DISCLAIMER AND/OR LEGAL NOTICES 
 
The information presented in this guide represents the views of the author as 
of the date of publication. Because of the rate with which conditions change, 
the author reserves the rights to alter and update his opinions based on the 
new conditions.  
 
This guide is for informational purposes only and the author does not accept 
any responsibilities for any liabilities resulting from the use of this 
information. 
 
While every attempt has been made to verify the information provided here, 
the author cannot assume any responsibility for errors, inaccuracies or 
omissions. Any slights of people or organizations are unintentional. 
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CHAPTER 1 – THE EMERGENCE OF FACEBOOK 
ADVERTISING 
 

First and foremost, I would like to sincerely thank you for picking up a 

copy of “Facebook Advertising 101”.  

 

In this guide, I will be showing you everything you need to know (in a 

step-by-step manner) on how you can set up a Facebook ad campaign 

that not only gets approved, but also one that will attract lots of clicks 

and gets you the results you desire.  

 

Before I move into the details, let me first give you a brief introduction 

about Facebook advertising.  

 

Facebook advertising was introduced on November 6, 2007 by Mark 

Zuckerberg (Founder and CEO of Facebook), which allowed businesses 

to effectively reach out and connect with targeted Facebook users 

easily, effectively, and most importantly, cheaply. 

 

Facebook’s advertising platform is, in many ways, similar to that of 

Google Adwords. So, if you have some experience with advertising in 

Google Adwords, you shouldn’t have a problem with the Facebook ad 

platform.  

 

However, if you do not have any experience with Google Adwords, not 

to worry – This guide will cover everything you need to help you get 

started.  
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In case you are wondering how a Facebook ad looks like, the following 

is a screenshot showing you where you can find Facebook ads (I’ve 

highlighted where you can find it in a red rectangular box): 

 

 
 

You can find Facebook ads in places such as your Facebook profile 

page, Facebook groups, Facebook messages, etc. (You can locate all 

the ads on the right hand side, in the position where I have 

highlighted in the screenshot above). 

 

Facebook displays ads to you based on several criteria, such as your 

likes and interests (which you have specified in your profile), Facebook 

pages that you like, groups that you have joined, etc. Based on the 

information that was collected, they will display ads that they think 

you may be interested in. 
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Now, let me zoom in a particular Facebook ad (that was published in 

my profile page) and explain to you how a Facebook ad works: 

 

 

 

In a typical Facebook ad, you will see a headline (which in the above 

sample ad you see “Free Money-Making Website”), an image (which 

describes what the ad is about), followed by an ad body (which in the 

above ad you see “Video training series reveals how to make money 

giving away free money making websites.”) 

 

Not only that, notice there is an “x” button on the top-right hand 

corner of the ad, as well as a “Like” button below the ad?  

 

Here’s the thing – If you find the ad irrelevant to you (or after you 

clicked on the ad and visit the website, you find the website which you 

are eventually directed to is not what the ad copy describes), simply 

hit on the “x” button, and Facebook will not show you that particular 

ad anymore (as well as other ads that are similar in nature). 
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On the flip side, if you like what you have seen, you can click on the 

“Like” button, and Facebook will show you more of such ads.  

 

In fact, users of Facebook have power to decide the kinds of ads they 

would like to see want to see. Therefore, in order for you to be able to 

get the results you desire with Facebook ads, you need to give your 

targeted audiences exactly what they want.  

 

Now that you have a good feel, as well as understanding, of what 

Facebook advertising is all about – Such as how a typical Facebook ad 

looks like (along with how it works), I will now show you (in the next 

chapter) how you can put up your very own Facebook ad, in a step-

by-step manner so that you will be able to follow through easily (even 

if you are a complete newbie to paid advertising). 

 

On top of that, I am also going to share with you how you can get 

your ad approved the very first time you submit it, my personal ad 

bidding strategy, as well as some simple tips on how you can analyze 

the performance of your ads (and make necessary changes to improve 

it).  
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